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Abstract

This research aims to study the factors toward media perception, attitude, and social responsibility
that influence on Thai people's decision making in using Tops Market Fabric bag in Bangkok. The sample
group is Top Market’s customers in Bangkok who are randomized using convenience sampling method.
There are total 400 people who are from 4 selected districts, Huai Kwang, Dindaeng, Lad Prao, and
Pathumwan. The data is collected through questionnaire and the Cronbach alpha reliability is .940. The
content validity is checked by experts. The statistics that help analyze data are percentage, mean,
standard deviation, and Multiple Linear Regressions. The independent variables are media perception,
attitude, and social responsibility. Dependent variable is the decision in using Top Market Fabric bag. The
results found that the factors toward media perception and social responsibility affect to people’s decision
making in using Top Market Fabric bag in Bangkok at the statistical significant level of 0.05. However, the
factor toward attitude doesn’t have influence on people’s decision making to use Top Market Fabric bag

in Bangkok.

Keywords: Media perception, Attitude, Social responsibility, Decision making
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